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READY TO #CHARGE INTO SEASON 2022/23 WITH THE HOTTEST TEAM IN
TOWN?

We are so pleased to invite you to join the team as a Cavalry sponsor for the
2022/23 Australian Baseball League (ABL) Season.

Fires, Covid-19, isolation, it's all in the past. The ABL is back in full force, with all
8 teams returning for Season 2022/23, competing against international players
from around the world and, of course, our CBR superstars for the Claxton Shield.

Success on the field can only be achieved by being strong off the field, where we
rely on our corporate partners and their vital support they bring to every game.

We believe our sponsorship packages represent the best value of any summer
sport in Canberra and provide your business with a unique platform for brand
exposure and community engagement.

Whether your organisation is focused on reaching the club’s passionate
members and greater Canberra community, the growing national baseball
footprint, or the massive international baseball market, step up to the plate and
let a Cavalry sponsorship help you meet your objectives.

If you have any questions or wish to discuss alternatives to sponsorship, please
feel free to contact me. We look forward to welcoming you to our Cavalry family
in Season 2022/23.

Best Regards,
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BRENDON MAJOR
Chief Executive Officer, Canberra Cavalry

0410724169
brendon.major@canberracavalry.com.au




LAUNCHED IN 2010, THE CANBERRA CAVALRY HAVE BECOME A
PREMIER CLUB IN THE AUSTRALIAN BASEBALL LEAGUE.

Supporters from around Canberra, including baseball clubs, local
businesses, and individuals, banded together to support the “Let’s Do

It, Canberra” campaign to win an entry bid into the ABL. Since 2010, 240
players have worn the Cavalry orange and over 215,000 fans have visited
the ballpark to see their team in action.

Partnering with the Canberra Cavalry will help your business meet the
following objectives:

Promote your brand to a large and passionate local fanbase

Provide brand exposure nationally and internationally into Asian
and North American markets

Drive digital traffic through web and social media interactions
Engage with the Canberra Community in a meaningful way
Reward staff with entertainment and volunteer experiences

Entertain key customers, clients, and stakeholders with unique
corporate hospitality opportunities.




DEMOGRAPHIC

[ ) [ ) The Cavalry community is a
FANS BY passionate group of members,
60% GENDER 40% supporters, and stakeholders
who
FANS BY AGE

21% 30% 24%

While our community is diverse,

the two segments most strongly 18-24 25-34 35-44
represented are —

Social Event Attendees and

Families.
16% 6% 2%
45-54 55-64 65+
FANS BY INCOME
8% 14% 32%
SOK- $50K- $75K-
$50K $75K $100K Our community trends slightly
—  above the median household
income of
36% 8% 2%
S100K- S$150K- $200K+

$150K $200K




DVER THE YEARS
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SUCCESS

2012/13 ABL Champions
2013 Asia Series Champions

Play-0ffs Appearances
Last 4 Consecutive Seasons
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DIGITAL PRESENCE




GLOBAL REACH

REACH OF OVER 0

4 MILLION

IN JAPAN
Shota Imanaga generated more ?

than 450K impressions on
Twitter alone during his
B weeks with the Cavalry

APPROX.

"30%

1 Reach from
i North America & Asia
i“"k

BROADCAST

OO sok

TOTAL ENGAGEMENTS

n2) | e | 138

AVERAGE TIME TOTAL VIEWS OF GAMES BROADCAST
SPENT VIEWING CAVALRY GAME BETWEEN ABLTV &
FACEE‘E:¥SLWE FOOTAGE (35% LIVE) CAVALRY LIVE

PLAYER BACKGROUND

6 countrles represented

S JIETY I ~ustralla I New Zsaland

2 Japan venezuela B*} canada

MAJOR LEAGUE EXPERIENCE

COMBINED SEASONS OF
MAJOR LEAGUE EXPERIENCE
(VLB AND NPB]

INTERNATIONAL
AFFILIATIONS

Yokohama Toronto San Diego
DeNA BayStars Blue Jays Padres
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LOCAL

INSTITUTION

Cavalry games have become a popular
addition to the Canberra summer event
calendar. As the sun sets on a warm summers
night, there are few better places to be than
The Fort at MIT Ballpark. It's a great place

for families, singles, and couples to spend

a memorable night out. It’s also a top family
destination with various kids activities that
focus on making the players accessible

to youngsters.

AND THE MEDIA IS ON BOARD!

The Cavalry receive significant media
coverage throughout the year with the
majority of content occurring during the
summer season (November - February).

Our strong media partnerships provide a
platform to grow the Cavalry community and
provide opportunities to increase wide brand
exposure.

After a significant upgrade led by the ACT
Government prior to the 2018/19 Season, MIT
Ballpark has developed a strong reputation
as the best baseball stadium in the country
and shows the Territory’s commitment to the
growth of the sport.
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MAJOR LEAGUE BASEBALL

MAJOR LEAGUE BASEBALL
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USA & CANADA

Reach includes:
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Live Stream Broadcast
Digital Engagement
Player Exchange

G
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CHINESE PROFESSIONAL

BASEBALL LEAGUE TAIWAN
Reach includes:

= Live Stream Broadcast

D Digital Engagement

AN
INTERNATIONAL

FUORCE
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KOREA
’ BASEBALL
ORGANIZATION

KOREA BASEBALL
ORGANIZATION SOUTH KOREA

Reach includes:

= Live Stream Broadcast

D Digital Engagement

In 2013, the underdog Cavalry won

the coveted Asia Series, which was a
champions tournament from all major
Asian leagues, hosted in Taiwan. This put
the Cavalry brand front and centre on the
Asian sporting scene.

The Cavalry's season is played during

the offseason of the world's largest
professional baseball leagues in North
America and Asia. This creates a

significant opportunity to attract superstar
talent and broadcast a product that is
attractive to overseas fans.

\

NIPPON PROFESSIONAL
BASEBALL JAPAN

Reach includes:
C_] TV Broadcast
= Live Stream Broadcast

D Digital Engagement

@ Team Competition
\

In 2018, the Cavalry signed a strategic
partnership with the Yokohama DeNA
BayStars of Japan’s Nippon Professional
Baseball League. NPB is the largest sports
league in all of Asia and this partnership
provides massive opportunities for

the Cavalry and associated sponsors
interested in generating brand exposure
throughout the region. The Cavs have also
signed a strategic partnership with the San
Diego Padres of America’s Major League
Baseball, securing a presence in the USA.
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¥ LAVALRY

THE SPONSORSHIP OPPORTUNITIES AND BENEFITS
THAT ARE AVAILABLE FORTHE 2022/23 CANBERRA
CAVALRY SEASON ARE:

- Naming Rights Partner

- Diamond Partner

- Broadcast Presenting Partner
- Gold Partner

- Silver Partner

« Bronze Partner

- Gameday Takeover

Player Partner




BY NEGBTIATI“N [Plus GST and leveraging costs) A \

As a Naming Rights Partner you will receive:

« Naming rights + integrated logo

«  Prime logo placement on front of all team
jerseys & other team apparel

Prominent signage locations including 2x
outfield signs, 4x baseline signs, and 1x
behind home plate sign

« Media release announcing partnership

+  Exclusive PA announcement integrated with
the start of each Cavalry game

Invitations to all Cavalry exclusive networking
events and gala days/nights

Logo placement on cover of all gameday
programs & full page advertisement
inside program

CAVAL

HOME
/ 2\ SERIES ]
- *°3, ABL ROUND

Logo placement on cover of all
Gameday Programs & Full Page
Advertisement inside Program
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ONLY 1
AVAILABLE

Logo featured on website banner and social
media profile home pages

Use of integrated logo and TVC allotment
during Cavalry LIVE game broadcasts

Corporate batting practice day

10x tickets to each Cavalry home game for
staff, customers, and partners

2x ceremonial first pitch opportunities

Full-season corporate hospitality package
tailored to specific interests

Merchandise credit & merchandise discount
Scoreboard activations

Charity of choice partnership

Prime Logo Placement on
front of all Team Jerseys &
other team apparel

D HERE
N
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CANBERRA

(l: AVALRY

Naming rights + integrated logo

Opportunity for in-game
promotional setup

550,000 [Plus GST and leveraging costs)

As a Diamond Partner you will receive:

Logo placement on Cavalry team jerseys &
other Cavalry team apparel

Prominent signage locations including 1x
outfield sign and 4x baseline Signs

Exclusive PA announcements during Cavalry
home games

Sponsorship of 1x mid-inning promotion

Sponsorship of 1x full home series (4 games)
with logo integration in promotional materials
and opportunity for in-game promotional
setup

Full-page advertisement in all gameday
programs and logo on partners page

Rotating advertisements and logo featured
on Cavalry homepage

ONLY 2

AVAILABLE
\

4x co-branded social media posts
customised according to unique
Cavalry connection

TVC allotment during Cavalry LIVE
game broadcasts

10x tickets to each Cavalry home game for
staff, customers, and partners

1x ceremonial first pitch opportunity

Half-season corporate hospitality package
tailored to specific interests

Signed team jersey and additional item
Media release announcing partnership

Merchandise credit & merchandise discount

Logo Placement on Cavalry

10x Tickets to each Cavalry
Home Game for Staff,
Customers, and Partners

Team Jerseys & other
Cavalry Team Apparel

£
CANBERRA CAVALRY ROSTER

THANK YOU TO OUR SPONSORS

Full-Page Advertisement in all
gameday programs and logo on
Partners Page



BROADCAST PRESENTING RIGHT

PARTNER
535,["]“ [Plus GST and leveraging costs]

As a Broadcast Presenting Partner you will receive:

~ ONLY1
AVAILABLE
\

+  Naming rights to Cavalry LIVE game «  2x lower-third graphics/logos/promotion
broadcasts, i.e.“XXX Cavalry LIVE, including: details during each Cavalry LIVE game,

+  Mention of sponsorship association at DM (B 53 Celi mEr el [ v (eee.

the top or tail of every inning of Cavalry «  Sponsorship of the broadcast box at MIT
LIVE broadcast games. Ballpark for all 20 Canberra Cavalry home
games with a brand mention at opening of

+  Your logo to be incorporated in your
every broadcast.

choice of on-screen score bug or
Cavalry LIVE logo graphics, visible for a +  Placement of your logo inside the ballpark
minimum of 90% of each of 11 CHARGE providing visibility through a large proportion

TV broadcasts. of all Cavalry home games.
»  Presenting rights on Cavalry LIVE social «  PAannouncement during each Cavalry
media, Twitter and Facebook including home game.

Iagoiplacement. «  Quarter-season corporate hospitality

«  Sponsor credits (on screen graphic/logo) package tailored to specific interests
ahead of highlight videos to run on Canberra

. i «  Signed team jersey and additional item
Cavalry website, Facebook, Twitter, and

Cavalry LIVE Facebook and Twitter. Minimum +  Media release announcing partnership
of 40 per season. - Merchandise credit & merchandise discount
- Additional Facebook and Twitter post . 5xtickets to each Cavalry home game for

engagement on CHARGE TV/Canberra
Cavalry outlets to feature special offers
and promotions.

staff, customers, and partners

« Minimum 8xTVCs to run during each Cavalry Presenting rights on Cavalry LIVE
LIVE game. — social media, Twitter and Facebook

including logo placement

Minimum 4xTVCs to run during
each Cavalry LIVE game

Placement of your logo
inside the ballpark

GOLD PARTNER

SEU,UUU [Plus GST and leveraging costs)

As a Gold Partner you will receive:

« Logo Placement on a Cavalry Team Jersey or
other Team Apparel

« 1x prominent outfield sign and 4x prominent
baseline signs

«  Sponsorship of major game element
(i.e. home runs) with announcement at
occurrence promotional tie-in

«  Sponsorship of 1x mid-inning promotion

«  Sponsorship of 2x gamedays with logo
integration in promotional materials and
opportunity for in-game promotional setup

« Half-page advertisement in all gameday
programs and logo on partners page

Logo Placementon a

Cavalry Team Jersey or
other Team Apparel

& S
ANBERRA CAVALRY ROSTER

THANK YOU TO OUR SPONSORS

Half-Page Advertisement in all
gameday programs and logo on
Partners Page

{ ONLY4
~ AVAILABLE

2x co-branded social media posts
customised according to interests

Sponsorship of weekly social media graphic
TVC allotment during Cavalry LIVE broadcast

5x tickets to each Cavalry home game for
staff, customers, and partners

1x ceremonial first pitch opportunity

Quarter-season corporate hospitality
package tailored to specific interests

Social media post announcing partnership
Signed team bat or helmet

Merchandise credit & merchandise discount

) T
2 10:000162 3000152 ' 00015, |
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5x Tickets to each Cavalry
Home Game for Staff,
Customers, and Partners

2x co-branded Social Media posts
customised according to interests




Sm,l]l]l] [Plus GST and leveraging costs)

As a Silver Partner you will receive:

« Ixoutfield sign and 2x baseline signs

«  Sponsorship of game element with
announcement at occurrence (i.e. Foul Balls)

Sponsorship of 1x mid-inning promotion

Sponsorship of 1x gameday with logo
integration in promotional materials and
opportunity for in-game promotional setup

«  2x co-branded social media posts

« Social media post announcing partnership
«  Signed team baseball

+ Merchandise discount

+  4xtickets to each Cavalry home game for
staff, customers, and partners

« 2-game Corporate Hospitality package
tailored to specific interests

2x co-branded Social Media Posts

Signed Team Baseball

4x tickets to each Cavalry
home game for staff,
customers, and partners

Merchandise Discount

1%
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55,000 [Plus GST and leveraging costs)

As an Bronze Partner you will receive:

1x outfield sign or 2x baseline signs
Sponsorship of 1x mid-inning promotion

Sponsorship of 1x gameday with logo
integration in promotional materials and
opportunity for in-game promotional setup

1x co-branded social media post

Social media post announcing partnership
Signed team photo

Merchandise discount

2x tickets to each Cavalry home game for
staff, customers, and partners

1-game Corporate Hospitality package
tailored to specific interests

1x co-branded Social Media Post

Merchandise Discount

Opportunity for in-game
promotional

setup

2x tickets to each Cavalry
home game for staff,
customers, and partners

DEFEND THE CAPITAL - SEASON 18/18
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GAMEDAY TAKEOUVER PLAYER PARTNER
52,500 - 55,000 s o570 eversingcoste 51,000 - 55,000 s st anateveraging cots

A gameday takeover (from $2,500 + GST) includes the following: There are 3 x tiers of player partnerships for Season 2022/23.

+  Social media takeover for specific gameday < Signed Cavalry Ball >

«  Ground announcement mentions at every
opportunity

<Tier 1-The BIG Leaguers (55,000 + GSTD

Official player sponsorship of 1 x identified BIG
LEAGUE player within 2022/23 Cavalry playing
squad

«  On-field promotion opportunities during game
(e.g. mid-inning novelty games)

+ Logo integration in promotional materials and
opportunity for in-game promotional setup

«  Social media announcement of partnership

«  Scoreboard graphic during team announcement

«  Signed Canberra Cavalry ball
9 y «  Ground announcements when players are

«  Corporate Hospitality package to your named, big moments etc.

requirements . .
9 +  Exclusive meet and greet opportunity and MIT

«  Ceremonial first pitch opportunity Ballpark or at your organisation's location

«  Live stream invitation to commentary box for
interview

«  Option to incorporate special jersey bonus

<Tier 2 -Team AUSTRALIA ($2,500 + GSTD
(85,000 + GST)

Corporate Hospitality . ; . .
< Social Media Announcement > Official player sponsorship of 1 x Team Australia

Package to your requirements. player within 2022/23 Cavalry playing squad

- Social media announcement of partnership

«  Scoreboard graphic during team announcement

«  Ground announcements when players are
named, big moments etc.

i
o7
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< Special Jersey Option

+  Exclusive meet and greet opportunity and MIT
Ballpark or at your organisation's location

selHErH
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< Tier 3 - Go Local ($1,000 + GST) )

«  Official player sponsorship of 1 x local Canberra
player within 2022/23 Cavalry playing squad

«  Social media announcement of partnership
«  Scoreboard graphic during team announcement

«  Ground announcements when players are
named, big moments etc.

+  Exclusive meet and greet opportunity and MIT
Ballpark or at your organisation's location
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